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Dear Friends: June is the month of Grads and Dads, and we have identified this Update with
guotations and art work on those themes. Please enjoy and read on.......

Congratulations AEGON Companies!

Monumental Life Insurance Company;
Transamerica Life Insurance Company;
Transamerica Financial Life Insurance Company;
Stonebridge Life Insurance Company; and
Western Reserve Life Assurance Co. of Ohio.

"In our business, consumer trust and confidence are paramount and demonstrating a
strong, ongoing commitment to ethics is critical. The IMSA seal is a mark of excellence in
the industry," said Tim Kneeland, senior vice president of Transamerica Life Insurance
Company and IMSA Board Member.

AEGON is an international life insurance, pension and investment company based in The
Hague, The Netherlands. With businesses in over twenty markets in the Americas, Europe and
Asia, the AEGON companies employ approximately 28,000 people and have over 40 million
customers across the globe. In the U.S., AEGON companies provide clients with a full range of
insurance, pension, supplemental health and related investment products through the operating
divisions of member insurance companies. Respect, quality, transparency and trust are
AEGON's core values.
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Congratulations Bankers Fidelity Life!

Bankers Fidelity Life, a subsidiary of Atlantic American Corporation, is an established industry
leader in the marketing of insurance products to senior citizens throughout the United States.
Headquartered in Atlanta, Georgia, Bankers Fidelity Life’'s products and services are marketed
through a network of independent agents.

President's Message

Hello and welcome to Bankers Fidelity Life's web site. https:/www.bflic.com/bfl/igo2.asp?id=presidentsmessage

We are pleased that you are visiting us today. As you explore the site, you will quickly notice

that our goal is to provide effective and needed insurance products fortified by the delivery of

high quality personal service both to those who are among our family of policyholders and the
professional agents who represent us.

Since 1955 Bankers Fidelity Life, a subsidiary of Atlantic American Corporation, has become an
industry leader in the delivery of insurance products

and services primarily to America’s senior citizens. /B

From humble beginnings as a small regional carrier 4

based in Atlanta Georgia, Bankers Fidelity Life is

currently licensed for business in 46 states in the Mid-

Atlantic, Midwest, Southeast, Western U.S. and the ¥ 7

District of Columbia with an agent force in excess of ‘

2,000. The company has attained a B++ (Stable

Outlook) rating from A.M. Best Company. (Rated ‘ COHQF‘GTUIGT lons
August 2009) GraduaTe'

Our commitment to excellence is evidenced by our X
charter membership in the Insurance Marketplace Standards Association (IMSA). As such, we
pledge to conduct business according to high standards of honesty and fairness and to render
service to our customers which, in the same circumstances, we would apply or demand for
ourselves.

As we move forward, we will not forget that the key to our success is always working hard and
effectively taking care of you! The Contact Us area is available to you and we invite your
guestions or comments. Please feel free to visit us often.

Eugene Choate


https://www.bflic.com/bfl/go2.asp?id=presidentsmessage
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ACL] 2010 COMPLIANCE & LEGAL
SECTIONS ANNUAL MEETING

Join your colleagues for a face to face interactive meeting, promising to provide the opportunity to uncover game plans
and methods of effective execution on today's new soil. See for yourself the value of attending the Compliance and Legal
Sections Annual Meeting.
Program Highlights
e "You Say You Want a Revolution: Political Landscape in Transformation" featuring John Heilemann, National
Political Correspondent & Columnist, New York Magazine, and author of The Game Change
e "The Cloud and the Crowd: Future of Online Collaboration and Innovation"
Michael Nelson, PhD, Professor, Internet Studies, Communication, Culture and Technology Program, Georgetown
University
e "Moving at the Speed of Reform: Creating a Regulatory Roadmap"

Registration/Hotel

Early-bird deadline for online meeting and hotel registration extended until J u Iy 2 m Official

programming begins on Tuesday, July 13 at 11:00 am. This program is CLE eligible and includes 2 hours of Ethics.

Exhibitors & Sponsors
Exhibit display tables will be located in the registration area for
the duration of the conference. This offers attendees first-hand
opportunities to view products and special services available to
enhance your shops.

For additional information, please contact conference
development at 202-624-2404 or visit the website -
www.acli.com/events.

Thanks to our Chairman-Level Sponsor!
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IMSA On Record at Senate Hearing

IMSA standards guard against the kind of unacceptable sales tactics portrayed on the June 11th
episode of "Inside Edition." IMSA has also provided written testimony for tomorrow's U.S.
Senate Special Committee on Aging hearing titled "The Retirement Challenge - Making Savings
Last a Lifetime."

Inside Edition's segment on improper annuity sales practices to seniors is not consistent with
the approaches taken by IMSA-qualified companies, a select group of insurance carriers who
have gained IMSA membership and earned consumer trust by demonstrating their commitment
to honesty, integrity and ethics at all stages of the sales and policy service cycles.

"IMSA companies continue to set the bar high in how they treat their customers, as they
abide by rigorous standards regarding annuities in all 50 states," said IMSA CEO Brian
Atchinson. "IMSA leads this effort to ultimately protect the consumer who invests his or
her trust and financial well-being in the life industry.”

IMSA has also provided written testimony for
tomorrow's U.S. Senate Special Committee on
Aging hearing titled "The Retirement Challenge
- Making Savings Last a Lifetime." "Annuities
can certainly be a very good and appropriate
part of many individuals' retirement and
financial planning,” Brian Atchinson told
BestWire. "The whole thing, | think, is
moving in the right direction,” he said. But
IMSA’s primary focus is on making sure that
"the necessary safeguards are in place, and
that there be very clear and high standards."”

Since 2006, IMSA-qualified companies that sell
Fixed Indexed Annuities have also adhered to
specific standards regarding the suitability of all
sales, consumer disclosure and agent training.
These standards are incorporated into the
extensive IMSA program requiring a company
to establish and maintain a rigorous infrastructure for managing compliance throughout its
organization.

For more information and a list of IMSA-qualified companies, visit www.IMSAethics.org. or read
the entire Marketwire article at: http://insurancenewsnet.com/article.aspx?id=198925
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Be sure not to miss Insurance Compliance Insight’s June 28" article on Financial
Services Reform

As usual, ICI does a simply wonderful job of laying out the key features and implications of a
complex topic of interest to us all. The article gives a great overview of where the process now
stands and cover important features and comments by industry
leaders. Among these are:

¢ Analysis of the Harking Amendment on indexed
annuities:

e Comments from Leigh Ann Pusey, president and CEO of
the American Insurance Association.

e Concerns from the American Council of Life Insurers,

¢ Reservations from David Sampson, president and CEO
of the Property Casualty Insurers Association of America,

¢ Relief from Jimi Grande, senior vice president of federal
and political affairs for the National Association of Mutual
Insurance Companies,

¢ And one paragraph detail on the bill's key features:
e A Federal Insurance Office.

Surplus Lines and Reinsurance.

Sarbanes-Oxley Exemptions.

Derivatives.

The Volcker Rule — Institutions Trading for Their Own

Accounts.

Solvency.

Assessments.

Collins Amendment.

Fiduciary Responsibilities.

www.ins-compliance.com
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IMSA Announces Social Media Supervision & Monitoring Guidelines

BETHESDA, MD -- (Marketwire) -- 06/08/10 -- While most insurance and financial services
companies have discarded a prohibitive approach to social media, many are not sure how to
proceed in a compliant manner. The Insurance Marketplace Standards Association (IMSA)
today announced that it has expanded its efforts to provide compliant social media guidance
and resources with a new initiative to develop supervision and monitoring guidelines for social
media use.

Social media monitoring and testing guidance that can be incorporated into an insurance
company's supervisory programs is an important step in the adoption of social media policies
and procedures. This new effort will provide insurance companies with high level approaches to
the monitoring of social media as well as specific courses of action that can be taken, including
a detailed direction on what some of the monitoring
reports should look like.

The IMSA Social Media Working Group, comprised of
leading insurance company representatives from
marketing, compliance, and technology disciplines, has
begun collaboration on and drafting of these guidelines.
The efforts of this group also resulted in the release of
the IMSA Social Media Policy Template in April, 2010, a
compliance tool available to all industry stakeholders,
including both IMSA-qualified and non-IMSA-qualified
insurers, as well as non-carrier companies, at
www.IMSAethics.org : &.

"Now that the insurance industry has accepted the
'‘what' of social media," said Brian Atchinson, IMSA
President and CEO, "it is every company's
responsibility to embrace the 'how' of its
management to ensure a sound compliance
infrastructure in the face of advancing technology."

Future plans include the creation of an IMSA Social
Media Training Program for both insurance company
staff and company selling partners. Through webinars,
benchmarking data and speaking appearances, IMSA continues to address insurance company,
distribution, and regulatory groups about critical social media and compliance awareness and
management. For information, contact: Jennifer Kalita 240-744-3021
http://www.pr-inside.com/social-media-do-s-amp-don-ts-for-r1935075.htm
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Senate Hearing Explores Lifetime Income Options for Retiring Americans

The U.S. Senate Special Committee on Aging recently held a hearing titled "The Retirement
Challenge: Making Savings Last a Lifetime" about options to help retirees transform their
retirement savings into lifetime income. Much of the hearing focused on annuities, and panelists
included Phyllis C. Borzi, Assistant Secretary of Labor with the U.S. Department of Labor, and
William Mullaney, President, US Business, MetLife, who represented the American Council of
Life Insurers (ACLI). IMSA’s written testimony (available at www.IMSAethics.org) stressed the
important role that annuity products can play in providing lifetime income options for participants
in defined contribution plans. To see a webcast of the hearing or to obtain more information,

including panelist testimony, visit http://aging.senate.gov.

New NAIC Model Implementation Highlighted at Annuity
Summit

“Better understanding and clarification of the intent of
regulatory requirements among all industry stakeholders
results in better outcomes for consumers,” said Thomas
Sullivan, Connecticut Insurance Department Commissioner,
NAIC Life Insurance and Annuities (A) Committee Chair, and
panelist at the recent AARP-IMSA Annuity Summit, Retirement Security in a Regulated
Marketplace: Annuities in 2010 & Beyond, in Washington, D.C.

The Summit, which was designed to explore the changes taking place in the annuities
marketplace and its evolving regulation, included significant discussion about clarifying the
provisions of the recently revised Suitability in Annuity Transactions Model Regulation.
Supervision and monitoring concerns, as well as the impact of this new regulation on producer
training, were explored.

“To expect that every company will monitor and oversee suitability in the exact same
way is unreasonable,” said Roger Sevigny, New Hampshire Insurance Commissioner, NAIC
Market Regulation and Consumer Affairs (D) Committee Chair, and Summit panelist, “because
every insurer conducts business differently. This is why understanding of a process
overview approach, rather than the historically-based transactional-specific approach, is
vital to annuity suitability moving forward.”

“The revised NAIC Suitability in Annuity Transactions Model Regulation provides a
significant training opportunity for insurers,” added Jim Mumford, lowa Deputy Insurance
Commissioner. “Understanding of the revised regulation and the impending changes to
the NAIC Market Regulation Handbook are critical to helping insurers understand how to
apply the regulation.”

ittt
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An overview of annuity sales trends by product type was presented
by Jeremy Alexander of Beacon Research, and is available in the
Member Section at www.IMSAethics.org. Additional Summit
Meeting materials, photos and feedback are available to the public
at www.IMSAethics.org.

The event was well-received by key industry stakeholders, and
achieved its goal of advancing understanding of evolving
compliance practices in the life insurance marketplace. “Got to
understand what regulators are really looking for,” said one Chief
Compliance Officer. “Received clarification on issues and
challenges related to compliance with the newly revised model,”
said another. “Beneficial to hear different perspectives, especially
as they relate to the development of the NAIC Market Regulation
Handbook,” added a state regulator. For more Summit attendee
reviews, visit www.IMSAethics.org.

Mark Your Calendars: Upcoming Webinars

¢ \Wednesday, July 7th, at 3:00 pm (EST): IMSA maintains a continuing dialogue with
state and federal regulators on the key issues raised at the AARP-IMSA Annuity
Summit, and will host a webinar on to update attendees and other representatives from
the life insurance industry on plans to develop sections of the Market Regulation
Handbook concerning various provisions of the Model Regulation.

e Tuesday, August 3rd, at 3:00 pm (EST): IMSA will host an Anti-Money Laundering (AML)
webinar, which will explore AML regulations and responsibilities and give attendees
actionable steps toward a more robust compliance infrastructure. IMSA is pleased that
AML officers from both ING and Sun Life Financial will discuss AML requirements and
will speak to their company’s leading practices.

The webinars are available to both IMSA member and non-member company representatives at
no charge. Online registration for these webinars will be available on Thursday, July 1st.

ACORD Invites IMSA to Address Social Media

IMSA Vice President of Compliance, John Travagline, will address the Society of Insurance
Trainers and Educators in Indianapolis, IN on June 27th. The session, entitled The Value of
Using Social Media & Compliance Challenges, will focus on the use and impact of social media
on communications within the insurance and financial services industry, as well as the advances
made by the IMSA Social Media Working Group. To register for the event,

visit www.acord.org.
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Save the Date — Upcoming Events

e Aviva, Dewey & LeBoeuf and
IMSA will co-host a Symposium on
Insurance Compliance on Thursday,
September 16, 2010 in West Des
Moines, lowa. The keynote luncheon
speaker will be Susan Voss,
Commissioner, lowa Insurance Division,
and CLE credits will be available. A full
agenda and additional details will follow
in the coming weeks.

e AARP and IMSA will co-host a
Financial Services Ethics Forum in
Washington, D.C. on September 22,
2010, to explore strategies organizations
can pursue to ensure a sound a culture
of compliance in light of pending
regulatory reforms. Stay tuned for more
details.

A= T

Upcoming Meetings

Future industry events in which you may be interested include:

July 7 IMSA Webinar - Annuity Model Implementation — Next Steps

July 8-11 NCOIL: 2010 Summer Meeting — Boston, MA

July 13-15 ACLI Annual Compliance & Legal Meeting — Ft. Lauderdale, FL
August 3 IMSA Webinar: Anti-Money Laundering

August 8-10 IRES: 2010 Career Development Seminar (CDS) — Albuquerque, NM
August 14-17 NAIC Summer Meeting — Seattle, WA

September 11-15 NAIFA: 2010 Annual Convention and Career Conference — Seattle, WA
September 16 Symposium on Insurance Compliance — West Des Moines, IA
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The Cost of Independent Assessments

On Thursday, June 17, 2010 | watched a program on MSNBC in which Chris Matthews
interviewed U.S. Rep. Diana DeGette, D-Colo. a member of the Energy Committee looking into
the cause of the big blowout. The Congresswoman alleged that BP opted to forgo an
independent assessment of well's cementing process to avoid a fee of $116,000. She had
earlier characterized the Gulf of Mexico oil disaster as “yet another crisis in a long line of
accidents caused by cementing problems in drilling.” Despite this, the company saw the
assessment fee as onerous; now they will pay between $20 and $100 billion plus.

As a Qualified Independent Assessor, | run into this “penny-wise pound-foolish” approach all the
time. In our April Update we reported that several former IMSA companies had to pay large
sums to regulators. (MetLife, Nationwide, AXA and Guardian must pay $13.5 million, $2.1, $1.9
million and $64.500) These amounts by far exceeded the modest assessment fees and IMSA
membership costs that would have caused them to focus on compliance issues and, perhaps,
discovered and appropriately addressed the issues for which they were found liable.

“Where’s the bang for the buck?” is the question that
is proposed, not sneeringly, exactly, but with a certain
smugness that suggests the asker is already sure
you don’t know the answer. Of course this question is
not so frequently asked about the hundreds of
millions spent on extravagancies as corporate jets,
exotic international sales conferences and over-the-
top expenditures on sports “advertising.” Of course,
there is going to be fierce competition within
companies for every budget dollar, and my
experience is that the marketing executives often
make a stronger and visible effort to fund their
initiatives than do the financial and compliance
executives. This is why it is so important for the CEO
and CFO to know all the potential issues and risks of each budget dollar. And it is up to
compliance champions within the company to explain and communicate the importance of
integrity and sustaining the company’s brand and reputation to the top decision makers.

My experience is that this is the one area where that most compliance areas do not do enough
to “sell” their value and critical role to the success of the enterprise. We at the Kenneth J. Kalis
Company can help you develop and communicate that message but, more importantly, we can
provide you with the independent assessment services that will both strengthen your culture of
compliance and help prevent the kind of regulatory actions that often occur among those who
are reluctant to invest the relatively small amounts that can forestall the megabucks down the
road that a compliance failure can produce.

A truly rich man is one whose children run into his
arms when his hands are empywn
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Nancy Pelosi and “The Word”

At a May 6 Catholic Community Conference on Capitol Hill. Speaker of the House Nancy Pelosi
made these remarks:

"They ask me all the time, O6What is your favorite
favorite that?d Aynoduronfeawvtoirnmet,e owwhradt? 6 sAnd | sai d,
really easy. My favorite word is the Word, is the Word. And that is everything. It says it all for us.

And you know the biblical reference, you know the

i And t fdaRelossaid, "is, we have to give
voice to what that means in terms of public policy
that would be in keeping with the values of the
Word. The Word. l snét i
you think of it? It just covers everything. The
Word.

LK OTHER ...

fi Fi | | hanything you wanttBut, of course,

we know it means: 6The
and dwelt amongst us. 0
mystery of our faith. He will come again. He will

come again. So, we have
prepared to answer in this life, or otherwise, as to
how we have measured up

There was an immediate chorus of protests in
regard to these remarks, almost all of them were
negative and accused the Speaker of hypocrisy
or the even worse offence of injecting religion into the public discourse. | wrote her a letter
congratulating her for not leaving her faith and moral beliefs in a closet. What kind of a society
will we have if we privatize morality? That’s just what is going on in some places, and we need
to be careful about it as promoters of ethical conduct. In the past, many life insurance
companies were more outspoken in their policies and public positions on ethical and moral
issues. One large mutual insurer even had a weekly newsletter called, believe it or not, “The
Word.” | salute the Speaker for taking a stand on her faith and commend her commitment to
building policy based on principle. Principles matter, as the IMSA code clearly shows.

When | was a boy of fourteen, my father was so ignorant | could h:
have the old man around. But when | got to beh&ehtyas astonishe
how mch he had learned in seven yeardark Twain
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What We’re Up to at the Kenneth J Kalis Company

Fasher's Dayl H
S er's

It was good to see many of you at the June 10
AARP/IMSA Annuities Meeting. We learned a
little and were pleased to be able to share some
of our expertise with companies looking to
improve their annuity suitability process. Now
we are getting ready for the annual ACLI Legal
and Compliance Section Meeting in Ft.
Lauderdale. Hope to see many of you there.

Business is still slow and we are hoping it will
pick up over the summer. Please let us know if we can be of any help.

For you who are renewing, we offer a one-week intense self-assessment ¥ {EMEf FORArE Doy op Fome
update or attestation preparation which will position you for a successful opy Fomer's Doyl Hoppy

v Famher's Dayl Hop

IMSA renewal. We also offer full self-assessment facilitations as well and -
expert independent assessments at a very reasonable cost.

For those of you whose companies have left IMSA, we can provide an expert independent audit
that looks at your compliance environment and status and provides feedback on opportunities
for improvement and shares with you
best practices from our many years’
experience in serving the life insurance
industry.

We have worked with over 50 fine life
insurance companies nationally (see
our partial client list at
http://kkalis.com/) at short notice or
over the long term. Just give us a call
at 352-505-0705 are email
kkalis@aol.com

The greatest gift | every hi

| got from God, | call him C

We close this month with a favorite
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poem of mine, and a couple of family photos, vintage and current. Hope all your grads
and Dads are set for a great summer!

Father's Family Name

You got it from your father

It was all he had to give
‘ So its yours to use and cherish
For as long as you may live
If you lost the watch he gave you
It can always be replaced
But a black mark on your name
Can never be erased.
It was clean the day yotook it
And a worthy name to bear
When he got it from his father
There was no dishonor there
So make sure you guard it wisely
After all is said and doe
Youdl be glad the name is spotless

Whenyou give it to your son
--author unknown

Thank you all for your continuing interest in IMSA,
ethical market conduct and the Kenneth J Kalis
Company. Have a great summer!

Ken Kalls
IMSA?...We can help! 352-505-0705

And we know that all things work together for good to them that love God, to them who
are the called according to his purpose.romans 8:28






